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Web Languages, 2021

• HTML 

• CSS 

• JavaScript 

• Video
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Every social media platform is 
now a video platform.



Video is also critical for traffic 
acquisition.



Use Video Throughout 
Your Website

STEP 1



About Us

• 2-3 minutes 

• Explain culture and 
product 

• put your people front and 
centre



Product Videos

• 60 - 90 seconds each 

• One for each feature/
product variant 

• Product expert as 
narrator/presenter 

• Demonstrate core value 
proposition



Support Videos

• 1-5 minutes each 

• Cover customer FAQ 

• See what UGC ranks for 
your brand on YouTube, 
and make better versions 
of these videos



Unbranded How-to Videos

• 1-20 minutes each 

• Mix talking head, close-up 
shots and screencasts 

• What currently ranks on 
YouTube for your 
unbranded keywords?





Vlogs

• 1-20 minutes each 

• Scripted, single shot 
videos 

• Support and Augment 
existing blog strategy



Long-form Creative Content

• 20-60 Minutes 

• Podcasts/Interviews/
Documentaries 

• Target a nice audience 
with highly focused 
content



Implement Video SEO

STEP 2





<html>
  <head>
    <title>Introducing the self-driving bicycle in the Netherlands</
title>
    <script type="application/ld+json">
    {
      "@context": "https://schema.org",
      "@type": "VideoObject",
      "name": "Introducing the self-driving bicycle in the Netherlands",
      "description": "This spring, Google is introducing the self-driving 
bicycle in Amsterdam, the world's premier cycling city.
      "thumbnailUrl": [
        "https://example.com/photos/1x1/photo.jpg",
       ],
      "uploadDate": "2016-03-31T08:00:00+08:00",
      "duration": "PT1M54S",
      "contentUrl": "https://www.example.com/video/123/file.mp4",
      "embedUrl": "https://www.example.com/embed/123",
      "interactionStatistic": {
        "@type": "InteractionCounter",
        "interactionType": { "@type": "http://schema.org/WatchAction" },
        "userInteractionCount": 5647018
      },
      "regionsAllowed": "US,NL"
    }
    </script>
  </head>
  <body>
  </body>
</html>







Thumbnail Best Practice

• Bold, high contrast colours 

• Human face (where applicable) 

• Logo 

• Large, stylised text - legible at 116 x 24px



      {
        "@type": "Clip",
        "name": "Cat jumps",
        "startOffset": 30,
        "endOffset": 45,
        "url": "http://www.example.com/example?t=30"
      },
      {
        "@type": "Clip",
        "name": "Cat misses the fence",
        "startOffset": 111,
        "endOffset": 150,
        "url": "http://www.example.com/example?t=111"
      }]
 



STEP 3

Build an Audience 
with Owned Media



We’ve allowed Facebook and 
Google to own our brands



Old Model: Content Distribution

Core Video Asset







New Model: Audience Development

Clips Trailers Montage

Core Video Asset



We’ve allowed Facebook and 
Google to own our brands



Market like a media company





An email address 
is worth far more 
than a Facebook 
like or a YouTube 
subscriber.



If you own the distribution channel, 
you own the audience data.



Which video hosting platform should I use?

Consumer goods 
brands without direct 
sales, non-commercial 
sites 

B2C businesses & 
Ecommerce

YouTube Vimeo

B2B businesses with a 
focus on lead 
acquisition

Wistia



How can you measure video seo?



Google Search Console



YouTube Analytics



Need a hand getting started?

Email me: philnottingham@gmail.com

mailto:philnottingham@gmail.com

